Interview and CV preparation

Guide on Technical skills for Marketing

Technical skills are the specialized knowledge and expertise required to perform specific
tasks and use specific tools and programs in real world situations. Diverse technical skills are
required in just about every field and industry, from IT and business administration to health
care and education.

In fact, many entry-level positions across industries require basic technical skills, such as
cloud computing in Google Drive and navigating social media platforms. Examples of more
advanced technical skills that a job might require include programming languages,
technical writing, or data analysis.

Technical skills, sometimes referred to as hard skills, that your resume/cv should always
show the practical knowledge you use in order to complete tasks.

This guide will help you with the technical skills companies are expecting to see listed on
your resume/cv based on the career field you are applying for.

Around the global, marketing can take on analytical and business roles of planning budgets,
add spends, forecasting return on investment and more as well as the creative side of
advertising, social media, campaign management and more. Both focuses are delivered
through specific departments across industries or in specific marketing agencies or
consultancies.

A marketing career typically involves generating interest in a company's brand and products,
but marketers go about that work in various ways.

Marketing employees promote and build awareness for their company. There are several ways
a company can market its goods or services, but a successful marketing team requires people
of varying talents to fill a wide range of marketing roles, such as content writing, public relations
and brand management.
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0 Possible Careers

Social media marketing coordinator

Social media coordinators build and manage campaigns on social media outlets
for their company’s brand. They create content for social media, manage and
track paid social campaigns and stay current in social media trends. Skills for this
role include strong verbal and written communication, creativity and a deep
understanding of social media outlets.

SEO specialist

Search engine optimization specialists analyze and improve digital content to rank
at the top of search engine results. SEO specialists determine how to best drive
traffic to the company’s website by constantly testing and analyzing data to
determine trends. They also analyze data before and after implementing paid
search campaigns. SEO specialists will thrive if they possess analytical skills, strong
critical thinking and programming or technical skills.

Digital strategist

Digital strategists identify goals or challenges within the company’s marketing
strategy. They collaborate with various departments to develop digital marketing
strategies to drive engagement and traffic. Digital strategists should have
excellent problem-solving, analytical and team-building skills.

Marketing executive

Marketing executives, sometimes called account executives, work in agencies and
marketing firms. They interact with customers and clients and cultivate
relationships with clients by maintaining constant communication, building
marketing strategies and managing campaigns. This position is well-suited for
employees with people skills and an eagerness to learn how marketing
campaigns operate.


https://www.indeed.com/q-seo-specialist-jobs.html
https://www.indeed.com/q-digital-strategist-jobs.html
https://www.indeed.com/q-marketing-executive-jobs.html
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6 General skills needed

Firstly, let's have a look at some general skills useful in this career field which you should include
inyour CV.

General hard skills:

Market Analysis

Graphic design tools

Content management systems
Marketing automation software
Search engine optimization tools
Content Creation

Copywriting - Website, Blog, Marketing
Creating SWOT analysis

Customer Segmentation

Digital Marketing - Adwords, SEO, E-maiil
Exposure to CRM systems

Market Research for Increased Sales
Marketing Campaign Management
Paid vs Organic Marketing

Social Media Marketing

Website management

General soft skills:

Attention to detail

Creativity
Time-management skills
Teamwork and collaboration
Problem-solving

Critical thinking

Effective planning

Strong organization
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o Steps to take for interview prep

Refresh your fundamentals

Research the company to gain an understanding of their work culture
Prepare technical and soft skill interview questions and answers

Prepare a portfolio to demonstrate any previous work or skills

Be aware of your strengths and areas of improvement and have an idea of
how you will improve in these areas.

Questions which are helpful to prepare

There would be a mix of standard behavioral questions and technical questions
to assess your skills and where you would be most utilized within the company
during your internship.

1.  What is an innovative new marketing strategy that you'd like to implement while in this
position?
2. A customer left a negative review of our product on a social media site. How do you
respond to the customer?
You have been charged with the task of creating a new branding campaign for a
product that hasn’t been doing well. What is your process?
How do you decide which marketing channels to use for your target audience?
How do you measure a campdadign’s success?
Who do you think is our target market?
How do you manage the launch of a new product?
What are the 9 P's of marketing?
Name 5 essential elements of a marketing campaign.
10.  Why do you need to create a customer journey map?
n.  Are you familiar with any analytics platform?
2. What can be the best approach to increase website traffic?
1. What are some useful digital marketing tools?
1. What are the limitations of online marketing?
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Remember, that this is an internship, and if there are things you are unsure of - that is

completely okay! This is a learning experience and your supetrvisor is there to support you.
Be sure to be honest and transparent regarding your skills and capabilities.



https://ahrefs.com/blog/marketing-interview-questions/#16-how-do-you-measure-a-campaigns-success
https://ahrefs.com/blog/marketing-interview-questions/#17-who-do-you-think-is-our-target-market
https://ahrefs.com/blog/marketing-interview-questions/#18-how-do-you-manage-the-launch-of-a-new-product

