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Theme 8: Literature Review
Citations Review


TASK 1 

Choose the correct headings for sections A and B from the list: 
abstract, introduction, literature review, research questions, references
[bookmark: _GoBack]

What do international students really want? An exploration of the content of international students’ psychological contract in business education.

Section A: …
International students have a large presence in western universities (Choudaha 2017). International students spend £14 billion in the UK, AU$20 billion in Australia and US$30.5 billion in the US per year (Dodd 2016; UK council of international student affairs 2014, 2015). UNESCO data suggest that about 23% of international students enrol in business schools (LeClair 2011), with the numbers rising to 38% in the UK (UK council of international student affairs 2015) and 60% in Australia (Australian Business Deans Council 2015). Seizing the opportunity for expansion, business schools now engage in recruitment via agents in international locations (e.g. China, India; Dodd 2016). Yet research on what students expect and how business schools can provide for them remains sparse.
A psychological contract, defined as the subjective sense of expectations and obligations in a relationship, provides a rich theoretical framework to understand student needs and expectations in higher education (e.g. Bordia, Hobman, et al. 2010; Koskina 2013; Wade-Benzoni, Rousseau, and Li 2006). Bordia, Bordia, and Restubog (2015) suggest that a positive socio-educational experience, by way of fulfilled psychological contracts, is important for the viability of international student recruitment.
However, in order to provide a fulfilling experience, business schools must know the content of the psychological contract, including specific needs/expectations of international students; this will help business schools understand students’ goals, why they have them and how they can achieve them. Ultimately, international students’ satisfying experience is likely to include the perception that business schools understand students’ goals and support students in attaining them.
In this paper, we investigate the content of international students’ psychological contract (i.e. their needs/expectations), along with the antecedents and consequences of that content. Specifically, we interviewed international students on the content of their psychological contract, when and how that content was formed, sources that influenced its formation and what happens when that content is fulfilled or breached.
[bookmark: _Hlk52797538]Section B: …
The psychological contract framework, originally developed for the organisational context, posits that individuals have a sense of reciprocity in a relationship, based on which they assess what they owe and what is owed to them (Rousseau 1995). Psychological contracts encapsulate needs, expectations and obligations in a relationship. The content of the contracts includes individuals’ expectations and perceptions of mutual obligations (Rousseau 1995). Individuals create content based on several sources, including past experiences, social networks and promises from the organisation (Rousseau 1995). Breach, a subjective evaluation, occurs when individuals perceive the organisation to have not fulfilled its obligations (Morrison and Robinson 1997). Breach creates negative affective reactions leading to negative attitudes and behaviours (Zhao et al. 2007), including a feeling of violation, lower satisfaction, diminished performance, lack of trust and turnover (Bordia, Restubog, et al. 2010b, 2014; Bordia, Restubog, and Tang 2008; Restubog et al. 2015).
The limited but important student psychological contract literature suggests that students have similar psychological contracts with educational institutions. In business schools, Koskina (2013) points out, students have implicit and explicit expectations from the institution, the fulfilment of which lead to positive outcomes. Wade-Benzoni, Rousseau, and Li (2006) found that students in a research setting expected some research-related clarity from supervisors, including research goals and feedback. Fulfilment of psychological contracts led to higher well-being and satisfaction in research students (Bordia, Hobman, et al. 2010). Despite these insights, little is known about what international students want and how they create their psychological contracts.
In understanding the formation of psychological contracts, we invoke two additional theoretical perspectives: signalling theory and social informational processing theory. Signalling theory posits that individuals unfamiliar with an organisation interpret signals from the organisation to understand its nature and reputation (Suazo, Martínez, and Sandoval 2009). Organisational documents and promotional materials (e.g. websites, advertising, brochures) may signal certain promises. Social information processing theory suggests that individuals’ expectations are shaped by information solicited from their social environments, peers, friends and family (Salancik and Pfeffer 1978). Communication regarding the organisational context based on experiences of social contacts shapes individuals’ perception of organisational obligations.
Section C: …
In the context of international students in business education, we explore what sources of information are utilised by students to create a psychological contract. Do students seek information from the institutions they are likely to enrol in? Do they utilise informal sources of information such as friends or family? Do they consult other international students in the country of their chosen institution? Furthermore, we explore the specific elements of international students’ psychological contracts. It is likely that international students’ psychological contracts will contain educational elements. However, as international students enter a new culture, their psychological contracts may include elements that would help them adjust in their host country. Based on the psychological contract literature, we expect international students to react positively to a fulfilment of obligations and negatively to a breach of contract. However, we know little about the nature of this experience: for instance, what types of psychological contract elements are breached/fulfilled? How do students react to a breach or fulfilment? What outcomes ensue from a breach or fulfilment for the students and the institution? Therefore, in exploring the psychological contracts of international students in business education, we are guided by the following research questions: 
Research Question 1: What sources contribute to the formation of the student psychological contract? 
Research Question 2: What is the content of the student psychological contract (i.e. what are the perceived obligations of the institution)? 
Research Question 3: What are the consequences of fulfilment and breach of the student psychological contract?
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TASK 2 

In the text, find examples of:  

(a) Multiple sources within one citation 

(b) [bookmark: _Hlk24633950]Cited source with 2 authors 

(c) Cited source with 3 authors

(d) Cited source with 4 or more authors 

(e) A secondary citation (which cites a source found in another source) 

(f) A complex sentence, where separate clauses include different citations

(g) An integral citation (including a reporting verb)


TASK 3

Do the citations follow the APA style guide and contain all the necessary information?

TASK 4 

The extract above comes from:
Bordia, S., Bordia, P., Milkovitz, M., Shen, Y., & Restubog, S. L. D. (2019). What do international students really want? an exploration of the content of international students' psychological contract in business education. Studies in Higher Education, 44(8), 1488-1502. doi:10.1080/03075079.2018.1450853 
[bookmark: _Hlk24634314]If you read page 1490 of this article and wanted to use an idea from it, how would you cite it in your Literature Review?   
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